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Abstract

This study concerns a juridical study of making money on
YouTube utilizing the YouTube Partner Program's profit-making
tactics.

The researcher employed five scientific research approaches to
complete this study: descriptive, analytical, inductive, deductive, and
historical methodologies.

The researcher divided the topic of this study into two chapters:
something that must be owned before joining the YouTube Partner
Program and rule each of them, and monetization features in the
YouTube Partner Program and rule each of them.

The first chapter deals with earning in Islam, the definition of
the YouTube Partner Program, and the rules for obtaining a Gmail
account, a YouTube channel, and a Google AdSense account,
including their conceptualization, adaptation, and jurisprudence.

The second chapter five monetization features available in the
YouTube Partner Program with the rule of each of them.

One of the most important findings of the study is allowed to
have a gmail account, and Youtube channel, and Google Adsense
account, and that the transaction between YouTube and the content
creator in the ad revenue feature is valid because the pillars of wages
and the conditions for each of them have been applied to this
transaction.

The researcher recommends that other scientific research and
doctrinal studies should be conducted regarding making money
utilizing social media other than YouTube, such as Instagram and Tik
Tok. Furthermore, the study recommends that attention should be paid
to study all Google products from a jurisprudential perspective.




